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“SOME ASSEMBLY REQUIRED”

Congratulations!

Your acquisition of THE CONCIERGE INDEX will make your
hospitality job much easier and efficient for months to come.

Alphabetical colored dividers for each letter and four custom
tabs are provided in bulk. You must insert them at the beginning
of each content section to facilitate your search by categories.

Some dividers need to be joined (taped) together, such as
I-J, U-V and X-Y-Z (you may choose to discard tabs Q, X and Z
since there are no listings under them).

It is also strongly recommended that you place the pages of the
most often used sections (such as Airlines, Car Rentals, Clubs,
Restaurants, etc.) inside clear plastic sheet protectors (which
are not provided) or that you use any other kind of page or hole
reinforcement. This will prevent pages from deteriorating and/or
falling off your book.

Finally, a little practical advice: If your binder outer shell starts
to deteriorate; save your printed book cover & spine and move
them to a new binder! Ditto for tabs and dividers. Pages that
fall off can be photocopied and replaced!

The S.F.C.A Board of Directors, and the INDEX editing team
sincerely wish that your ‘concierging’ endeavor be a happy and
rewarding one!

[Discard this page after completing assembly]
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THE CONCIERGE INDEX

&
REGISTRY

Miami Beach / Miami-Dade Edition
Year 2006

PUBLISHED BY
THE SOUTHERN FLORIDA CONCIERGE ASSOCIATION

“A TRUE CONCIERGE SUPPORT SYSTEM” O
Tomas Valdes, Founder/Editor-in-Chief
A practical, easy-to-use directory of services and useful information.

Created, written and periodically updated by active local professional
concierges

The first ever 100% concierge—oriented publication in South Florida
Over 100 categories of information in alphabetical order

A ‘must-have’ resource for every concierge and guest services desk
in all hotels and condominiums.
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INLOVING MEMORY

OF

ANDREW LOMARS

COLLEAGUE, FRIEND, AND A TRUE

EXAMPLE OF A GREAT CONCIERGE.
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THE CONCIERGE INDEX:

PUBLISHED & DISTRIBUTED BY: Southern Florida Concierge Association

PRODUCED & EDITED BY: The Concierge Index & Registry, Inc.

FOUNDER & EDITOR-IN-CHIEF:

Tomas Valdes, Chief Concierge, The Shore Club
Member Les Clefs d’'Or USA

ASSOCIATE GENERAL EDITOR:
Martin Anker, Concierge, The Shore Club

Member Les Clefs d’Or USA

OTHER CONSULTING CONCIERGE EDITORS:

Madeleine Kelly SOUTH BEACH

Steve Gantzos MID-CENTRAL COLLINS AVE

Kleber Topiol UPPER COLLINS AVE /SUNNY ISLES
Jeri Jandovitz AVENTURA / UPPER BISCAY. BLVD
Alvaro Montalban COCONUT GROVE / LITTLE HAVANA
Maria E. Miller DOWNTOWN / MIDTOWN

Giovanni Attardi BRICKEL AREA

Joaquin Pastora CORAL GABLES / SOUTH MIAMI

Mark Armstrong* LEAD BROWARD EDITOR

Jan Casberg* FT. LAUDERDALE & VICINITY

*Broward Supplement is inserted after Section Y
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Legal Disclaimer: THE INDEX has made every reasonable effort to
ensure that the information contained herein is true and accurate as
of print date, and that all listed businesses are indeed bona fide
providers of their respective type of service or product. The INDEX is
a listings directory, NOT a rating service. A listing in this publication
IS not to be construed as an active endorsement by either the editor
or the sponsor. The INDEX is not responsible for any negative
consequences whatsoever that may be derived from the use or hiring
of any vendors listed in this directory. Users of this publication do so
strictly at their own discretion and risk. It is the responsibility of each
hotel’'s concierge department to obtain proof of any applicable
licenses and/or liability coverage.
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TABLE OF
CONTENTS

HOW TO ORDER THE INDEX 2006:

s_fla _concierge@att.net
SFCAconciergeindex@att.net
askmigs@att.net
mpena@sfcaonline.com

a This publication is protected under the Copyright and Trademark laws of the
United States. No reproduction is allowed without written permission from the
publisher.
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Contents/ Introduction/Ethics 9



The Concierge Index, Miami Beach/Miami-Dade Eition, High Season 2006

B ECTRONIC STORES
EVENT TICKETS (SEE TIC KET BROKERS)
EYEWEAR

FOOD DELIVERIES (SEE PIZZA DELIVERIES)
ASHING (SEE BOAT CHARTERS)

FATNESS CENTERS (SEE G YMS)

ALEA MARKETS

ALOWER SHOPS

FORMAL WEAR (SEE TUXEDO RENTAL)
FURNITURE/ HOME DECOR

GAMBLING (SEECASINO BOATSAND OTHER GAMING)
GASSTATIONS

GIFT BASKETS

GOLF COURSES/ EQUIPMENT

GOURMETMARKETS/ TAKEOUT

GROCERY SIORES & DHICATESSEN
GYMS/ HINESS CENTERS

HAIRDRESSERY BEAUTICIANSFORHOUSE CALLS
HARDWARE STORES
HELICOPTER RENTALS
HEALTH CLUBS (SEEGYMY)
HEALTH FOODS (SEE GROCERY SIORES)
HORSEBACK RIDING
HORSE TRACKS/ RACING
HO SPITALS
HOTELS
o0 PARTI: UPSCALE, BOUTIQUE, LUXURY, BEACHES
NICE/ MODERATE, BEACHES
o PARTII: UPSCALE, BOUTIQ UE, LUXURY, PARTIl, MAINLAND MIAMI
NICE/ MODERATE, MAINLAND MIAMI
0o PARTIII: UPSCALEHOTELS HA. KEYS KEY WEST/ EVERG LADEY
FT. LAUDERDALE/ BOCA RATON/PALM BEACH/ NAPLES
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INTRODUCTION AND MISSION STATEMENT

This CONCIERGE INDEX is intended as a strictly unbiased, utilitarian and time-saving
tool that will enable our colleagues to quickly find the names, addresses, and telephone
numbers of those places, services and information sources most routinely used in our
daily ‘concierging’ endeavors. Think of it as your other ‘ROLODEX’ file, and personal
‘concierge book’, all rolled into one. The listings are concise by design. The INDEX is a
listings directory, NOT a rating service.

For the sake of expediency and practicality, the scope and contents are deliberately
limited to the South Beach / Art Deco district area and other important points along or
near Collins Avenue to the north; as well as the mainland metropolitan area of northeast
Miami-Dade County where most of the tourist hotels and luxury condominium buildings
are located. This year detailed coverage of the Ft. Lauderdale/Broward area has been
added.

Additional information, if needed, can always be found in other publications, such as the
Yellow Pages, various tourist guides, weekly periodicals, websites and specific literature
of each particular place of business or interest. Another important resource is your own
common sense and rich personal knowledge in your double role as concierges and area
residents.

The RESTAURANTS sections have been compiled based on the information provided
by several printed sources; as well as the “feedback” and opinions of hotel guests, area
residents, and fellow concierges! Restaurants are listed first in alphabetical order, two
sections: Beaches, and, Mainland Miami, including telephone number and address. A
short list of specific eateries suggested for brunch is also a part of the restaurants
section. A Ft. Lauderdale/Broward restaurants section has been incorporated as well.

For obvious reasons of proximity and transportation, the geographic emphasis for dining
options is again given to the Miami Beach/Upper Collins area, Coconut Grove, Brickell
Avenue, Key Biscayne, Coral Gables, Bal Harbour, Aventura. Many other points north
and west are also included. For practical motives of space allocation, listings for the
beautiful island of Key Biscayne are displayed along with others for ‘Mainland Miami'.

We hope you find this INDEX to be truly useful and practical. Your comments and
contributions for future editions are encouraged: Send us your suggestions for new
additions, updates and changes; and of course, the inevitable deletions as some listings
become obsolete. The INDEX is intended to be equally useful to all concierges in the
Greater Miami area regardless of property size, category, and location.

The INDEX can only become as good, accurate and complete as the support it will
receive from all hospitality professionals, especially concierges in our beautiful, sun-
kissed community.

Tomas Valdes - Founder/Editor in Chief. The Concierge Index & Registry, Inc.

E-mail: TValdesConcierge@aol.com

HOW TO ORDER: s_fla_concierge@att.net OR mpena@sfcaonline.com
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EDITORIAL GOALS AND POLICY

ACKNOWLEDGEMENT:
Business Names in BOLD identify SFCA Sponsors as of 12/07/04

THE CONCIERGE INDEX is prepared by a group of dedicated professional
concierges. The main purpose of the effort is to produce, print and distribute
updated, and highly detailed, yet strictly utilitarian, reference guides for everyday
use by concierges and guest services agents.

THE CONCIERGE INDEX is a listings directory, NOT a rating service. The book
is currently sold to the local hospitality industry as a reference source at a price
that reflects actual research, editing and printing costs.

The INDEX views its role as parallel and supplemental to that of many other
concierge-oriented organizations and publications.

The INDEX practices an “all inclusive” editorial policy: All legitimate/ethical
providers of a concierge-related service are listed. Furthermore, in order to
preserve its objectivity and editorial independence, the entries and listings
incorporated into the INDEX are all generated and approved by experienced
local concierges.

For each issue the INDEX will invite several knowledgeable local concierges, to
participate as consulting editors; thus ensuring a constant input of fresh ideas
and information.

The INDEX is proud of its vibrant and productive partnership with the
Southern Florida Concierge Association. The entire local concierge and
hospitality community will benefit from this joint endeavor.

Tomas Valdes

Founder / Editor-In-Chief

The Concierge Index & Registry
E-mail: TValdesConcierge@aol.com

HOW TO ORDER: s _fla_concierge@att.net
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CODE OF CONCIERGE ETHICS AND PROFESSIONAL CONDUCT

Guidelines for proper ethics and behavior by professional concierges.

I- Give your utmost professional effort and dedication to the coordination and satisfactory
completion of all guest requests, as long as these are humanly possible, ethical and legal.
Keep the guest informed of results. Send confirmations.

[I- Be an asset to your property by actively supporting all sales and marketing endeavors.
Become your hotel's ambassador to the community at large.

[ll- Always use vendors that are reputable, well established, licensed and insured. Give guests
more than one vendor option. Obtain and maintain file copies of vendor permits and liability
coverage. Highest quality of product and/or service should be the guiding principle when referring
a guest to a vendor.

IV- Abide by your property's commissions policy. Do not demand higher than the customary
commission amounts or referral fees from vendors. Be aware that certain types of vendors have
not historically paid fees or commissions to concierges. Some others are forbidden by law to pay
commissions or fees.

V- Do not personally tag on any excessive or unreasonable mark ups and/or service fees
to tickets or other services you arrange for a guest. Make your guest aware beforehand of
any broker fees or surcharges.

VI-Respect and protect the commissions and gratuities of other concierges. Learn to divide up a
commission or fee, even a gratuity, with a coworker when appropriate.

VII- Be courteous and helpful to your fellow concierges, whether a coworker at your own desk or
a colleague from across town. Share information willingly and regularly. Take advantage of every
opportunity to network. Help train the new and less experienced within our profession.

VIII- Protect the privacy of guests and coworkers. Be helpful and friendly with the guest but
never too familiar. A deeply personal, or excessively emotional involvement with guests is
strongly discouraged.

IX- Strive to maintain a good rapport, based on cooperation, mutual respect and highest level of
professionalism, with your property's upper management, department heads, and line staff in all
departments.

X- Never willingly give out false, erroneous, inaccurate or incomplete information to a guest. Stay
abreast of all local events and destinations. Ask a colleague for assistance if necessary and Do
Not prematurely give absolute assurances to a guest regarding a request until you know for
certain that the vendor or third party involved can indeed confirm the service.
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XI- Constantly and conscientiously apply all known rules of good hospitality, such as promptly
acknowledging the guest, smiling, using guest name, answering the phone within 3 rings,
returning phone calls and replying to messages, etc.

Xll- Respond in a timely manner to all invitations that require you to RSVP. Make every possible
effort to notify the host or organizer of any change in your plans if you can not attend after having
already confirmed your participation.

XllI- Respect instructions of "concierge only" or "concierge plus one guest" when invited to
dinners or events. Do not bring a group of coworkers, friends and/or relatives unless specifically
agreed to with the inviting party.

XIV- Do not demand free meals from restaurants, but feel free to graciously accept any spontaneous
complimentary invitations to try new or existing eateries. Refrain from ordering the most expensive items on
their menus, and always leave a fair gratuity for the wait staff.

XV- Do not demand money from restaurants in exchange for sending them reservations. Base
your restaurant referrals solely on the superior quality of food and service of the establishment.

On the other hand, invites for dinner and point/dollar amount meal coupons and other prizes or

rewards are acceptable. However, as a professional you must adhere, first and foremost, to any
existing restaurant referrals/incentives policies in effect at your property, or in accordance to the
ethic guidelines of any concierge organizations to which you belong.

XVI- Do not become inebriated or otherwise disruptive when attending a concierge dinner or
event. Observe all socially acceptable norms of public behavior.

XVII- Do not double-book same-day, restaurant reservations for the same guest at two different
dining venues. Be fair and sensible to the limited capacity of some restaurants, especially on
weekends.

XVIII- Send "Thank You" notes to the manager/owner/maitre d' of restaurants in which you
ate/dined at their invitation.

XIX- Never insinuate, or ask, guests for a gratuity or gratuity amount; however warmly and very
discreetly thank the guest who gives you one, regardless of amount. Do not count your gratuities
or commission moneys in public. Do not brag, or complain, about the amount of gratuities
received.

XX- Dress for work in a tasteful and professional manner, or according to your property's
uniform standards. Observe good grooming and personal hygiene habits.

XXI- Participate, within your possibilities, in charitable events or community activities of
positive social impact.
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